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Communicating about Health and 

Wellness to Chinese: Outline 

• Key cultural dimensions in Chinese and 

Chinese-influenced cultures

• Chinese attitudes towards food and 

medicinemedicine

• Preventing and treating illness

• Using this knowledge to connect with 

Chinese in public health communication



Key Cultural Dimensions in Chinese and 

Chinese-influenced Cultures

• Collectivism

– Harmony in relationships

– Family relationships span generations

– Health and wellbeing are responsibilities– Health and wellbeing are responsibilities

• Hierarchy

– Status

– Authority at the top along with responsibility

– Trust comes from credibility of source



Fei Xiao Tong, Chinese Sociologist



Chinese attitudes toward food

• Ming yi shi wei tian (the populace regard 

eating as of cosmic importance)

– Important because of experience consuming it

– Important because of historical meanings– Important because of historical meanings

– Exoticism and medicinal properties

– Yin-yang: the equilibrium of food/dishes

DAO



Understanding illness

• Being unwell is the result of imbalance 

– Prevention is associated with certain foods

– Prevention is also associated with activity

– Treatment involves foods and physical 

movementmovement

• Diagnosis involves

– 5 cosmic elements

– individual’s horoscope (cosmic influences)



Treating unwellness
• Treatment includes

– Being aligned in the immediate environment

– Being in harmony with others

• Harmony leads to enlightenment (Daoist), 
being in right relationships with others being in right relationships with others 
(Confucianism), wellbeing and health

• Oral medicine (“eaten”) and external 
manipulations

• Western medicine in conjunction with 
traditional (past 200 years)



Framing messages of health and 

wellbeing to Chinese

• Two primary goals: generate trust and 

motivate behaviour

• Respect

• Chinese values (collectivism, hierarchy)



Guidelines 

1. Use authoritative tone  
http://www.youtube.com/watch?v=tWhouSVztSQ

2. Imply the audience is educated, motivated

3. Use rational argument (but not statistics—3. Use rational argument (but not statistics—

instead, give numbered lists in categories)

4. Amaze with technology

5. Avoid metaphor, humour, or storytelling





Translation issues 

• Avoid puns

• Be aware of accents

• Decide upon the dialect

• Use appropriate writing systems• Use appropriate writing systems

• Use the better you word

• Use graphic communication


