
òLetõs Beat Diabetes" 

South Asian Plan, 

Activity and Results

Tracey Barron

Group Manager Healthy Lifestyles



2

Our priorities are recognisable 

~ 9% of South Asian (Indian) adults have diagnosed diabetes

~ 11% of all Pacific adults have diagnosed diabetes

~ 7% of Maaori adults have diagnosed diabetes

~ 5% of European adults have diagnosed diabetes

Åhigher incidence for families that live in areas of high deprivation

Nearly half of all South Asian people will have diabetes by the time they 

reach 65 years of age at current rates.

Why òLets Beat Diabetesó

LBD Benchmark Study 2007, Phoenix Research. Auckland Heart & Health Study. NZ Health Survey 2002/03 & 2006/07
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South Asian Activity
{ LBD South Asian Community Action Plan completed in 2008/09 

financial year 

{ South Asian Project Manager contracted from East Health PHO 

to help facilitate and drive this area of action

{ 3 South Asian Community Gardens funded

{ South Asian Lifestyles Coordinator funded two days per week 

through ProCare, Total Health Otara and Lets Beat Diabetes

{ Active recruitment of South Asian Leaders for Self Management 

Education training

{ Physical activity opportunities for the community under 

development through CM Active 

{ Participation by two groups to date in a Nutrition Education 

{ South Asian Leaders Programme under development
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Background and objectives

{ The initial LBD "Swap2Win" 2007 campaign was 
evaluated previously October 2007

{ A new campaign launched mid-October 2008 

ÅChange in direction of the LBD Marketing campaign 
progressing from a platform of 'obesity' to a specific focus on 
diabetes

{ The objective of this monitor was to evaluate the 
impact of the first two stages of this new campaign

ÅOctober to December 2008

ÅApril to July 2009
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Research methods
{ Two CATI (Computer Assisted Telephone Interviewing) surveys 

undertaken between 9 - 14 December 2008 and 29 June to 11 

July 2009

ÅEthnic interviewers

{ Budget constraints necessitated limited sample sizes, especially 

for the initial survey monitor

{ The achieved samples were 2008 2009

Maaori 44 110

Pacific 41 80

South Asian 64 100

Other Asian 34 46

Other 83 132

TOTAL 255 401
Note that people can be in more than one ethnic group

Analyses based on ethnic groups do need to 

take small sub-sample sizes into account
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Advertising recall
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